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Chain Restaurant Merger & Acquisition Census

2007 Census Overview T e Chain Restaurant Merger and Restaurant chains qualify for the Census

T e Census captured 112 announced
transactions, 5% more than in 2006. Seven
public and eight going private transactions
were recorded continuing the strong interest
in the public market early in the year. Equity

funds and management teams again bought
heavily into the industry this year accounting
for 37% of all private company transactions,
up from 30% last year. Brand diversification,
which accounted for 34% of all non-public
ollering transactions, remained a paramount
objective among operators.

Type of Buyer

Equity funds and restaurant operators buying a new
concept led with the largest number of transactions

as has been the case in the last few years. Franchisees
continued their trend of purchasing units within their
brand, many from their franchiser. As credit tightened
in the later months, values seemed to drop, allowing
management teams to buy their company. Public
market activity continued to decline as other funding
alternatives became more available and attractive.

Type of Buyer # of Transactions

Operator acquiring | |——— 30

new concept | | 757)

Equity Fund ﬁ 34
27

Franchisee = 16

acquiring units

of their concept |:| 17

Franchiser acquiring = 9

franchisee of

their concept |:| 12

Public Stock = 7

Offering :l 8
Management = 5
buyout |:| 3

Company not in : 3

foodservice
| Es

Owner acquiring H 1
more ownership I:l
4
]
Other H
1
Franchisee | o

acquiring franchisee
of another concept |:| 3

2007 Transactions ] 112
2006 Transactions 17

Acquisition Census reports change of if either the acquirer or the target is
ownership activity for chain restaurants in headquartered in the United States and
the United States. In order to be counted has at least four separate foodservice

in the Census, a meaningful change of establishments of the same or dilJerent
ownership must have been announced. Te  concept. Qualifying candidates include
Census does not include routine trades of quick service, fast casual, full service and
restaurant securities on a formal exchange, cafeteria/bulet firms.

but does include initial public oCerings,
subsequent stock olerings, significant
investments and, of course, traditional
mergers and acquisitions.

T e Census lists those transactions which
have been announced during the Census
year. Some of the transactions may not have
been completed.

Geograph ical Region of Target | 2007 | % [2006| %
Reg ion Of Targ et South 51 455 | 47 | 439
West 27 24.1 25 234
Com pany Northeast 16 14.3 7 6.5
T e Northeast region North Central 15 134 | 20 18.7
had the largest increase ] £ &1 || & v
in activity from last Totals 112 {100.0 | 107 | 100.0

year, yet the Southern
region continued to host
the largest number of
transactions. As in the

last two years, the North
Central region posted the
largest decline in number
of transactions. Foreign
transactions were less
attractive as U.S. buyers felt
the decline in the value of ) ) )/
the dollar in world markets.

Foreign 27%

South 45.5%

Segment 2007 | % [2008] % Indu stry Segment
Midscale 20 17.9 11 10.3 B}
- T e Midscale Casual
Ethnic 15 13.4 18 16.8
segment had the most
Burger 15 13.4 13 12.1 .
E—— ; T a1 announced transactions
ami orlee 0| o b . . .
5 kyH P 5 T % - this year. Six Mexican, two
teal ouse . 5 . .
Italian and three Asian
Sandwich 7 6.3 8 75 .
transactions were counted
Chick 7 6.3 6 5.6 . .
een in the Ethnic segment. CKE
Bakery 7 6.3 8 2.7
announced the sale of seven
Pi 4 11 10. . .
zza 6 |5 03 Hardees transaction in the
Contract Feeder 4 3.6 4 3.7 Burger segment.
Ice Cream 3 2.6
Fine Dining 8 2.6
Diversified 3 2.6 1 0.9
Seafood 2 1.8 4 3.7
Dinner House 2 1.8 2 1.9
Cafeteria 1 .9 2 1.9
Juice Bar 1 9 2 1.9 2007 Chain Restaurant
Merger & Acquisition Census
Totals 112 ]100.0 | 107 | 100.0 ©2008 J. H. Chapman Group, L.L.C.







